Federal Communications Commission Job Description
	Job Title:
	Deputy Director of Web and New Media
	Reports To:
	Managing Director, FCC

	Proposed Level:
	SES
	Date:
	May 5, 2009


	Job Profile


	Area
	Description of Purpose

	Workgroup’s Purpose
	The FCC Web and New Media team will drive the strategic initiative of using new technology to improve the way citizens experience government via these mechanisms:      
Better Communication
· Create a new Web site and web experience (communication, better search, mapping …)
· Use New Media to increase outreach and participation
· Coordination with communications team at agency to dovetail efforts and drive strategy
· Better engineering of existing web assets to streamline change and content management across agency
Citizens and industry experience of government
· Interaction and participation of the citizenry through new media
· Listening to feedback using digital means versus call centers, engineering feedback loops by re-inventing traditional interactions using technology (e.g. Call center)
· Create “APIs” so digital assets can be extended through new programs and consolidation across agency and across government (Web Services, iPhone apps, etc.)
Data
· New ways of collecting data from industry
· Common data framework across whole of agency
· Working with Strategic Planning Office to build tools for “business” intelligence and decision making using data 
Model Agency
· Ensure that we “platform” all that we do so it can be reused by other agencies in government
· Leadership on advisory boards across government
· Interface with Executive Branch CTO and CIO office

	Job’s Purpose
	As the leader of the Web and New Media team at the FCC, this individual will be the single point of contact to the leadership team as a visionary thought leader of where and how to take new media and technology in government. This person will have a good working knowledge of the technologies of new media, both new and emerging, as well as mechanisms for “programming the web” using the work we produce. This person will also be an excellent leader who can contract, hire, develop and retain a team of internal and external high-performing hires, as well as being a collaborator who can sell our ideas externally and build consensus across the agency and beyond, and reach out to the community.  



Primary Job Functions:
	Responsibility/Activity
	Estimated Annual 
% of Time

	Driving strategy and implementing New Media as a tool of communication and community collaboration, and drive improvements in Consumer Bureau through these tools
	35%

	Driving strategy and implementation of data collection, analysis and dissemination across the FCC and industry (Open data, analytics, etc.) drive data working groups internally
	35%

	Help CTO and OMD drive internal process improvement (using New Media tools internally) for morale, collaboration and efficiencies and engage internet working groups internally 
	10%

	People and team management: conducting 1:1 meetings, driving decision strategy and decision making
	10%

	Collaboration with FCC leadership team and cross-agency chiefs
	5%

	Driving cross-agency, cross-government collaboration and communication of our work
	5%



Role in Agency Process:
	Role in Agency Process
	Description of Role/Responsibility

	Driving Results and Key Initiatives
	What results are position accountable for? Top three deliverables?

	Position Scope
	In what ways does position impact FCC, department, etc.?

	Decision Making
	What key decisions does this position drive?

	Strategy and Development
	What extent is position responsible for strategy? What access to resources to drive results?

	People Management
	How many direct reports? How many tiers in organization? Org size?

	Communications
	What internal stakeholders will be interfacing with position? External? 

	Fiscal Responsibilities
	Is position responsible for budget? Cost recovery? If so, what metrics and how much?


	Candidate Profile



Qualifications:
	Area of Qualification
	Description of What’s Needed

	Experience
	Candidate should have 5-8 years of applicable related experience of implementing new media tools to drive communications and collaboration. Experience in public-facing (PR/AR) activities, a working knowledge of how to get things done in government, and experience with FCC-regulated industries a plus. Experience in managing (hiring, leading, retaining, etc.) a team of diverse individuals across multiple disciplines required.

	Education
	BS/BA Required, MBA or other related Masters degree a plus

	Knowledge Skills and Abilities
	· Strategic thinker with the ability to implement strategy
· Ability to work across diverse work streams and build cohesive strategies across
· Demonstrated exemplary leadership skills, both in managing up, down and across organization and driving good decision making
· Working knowledge of technologies related to role, both new and emerging
· Communication and positioning skills, both internally and externally
· Fiscal skills and responsibility


	Organizational Overview



Overview of the Web and New Media Organization:
