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Social, mobile platform

More than 6.5 million users worldwide

Gaming aspect (badges and points)

Tips add a layer to your experience as you 
explore a city or particular venue

Venue pages

Brand page examples:
U S National ArchivesU.S. National Archives
National Aeronautics and Space 

Administration
Brooklyn Museum
History Channel
CSPAN
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Strategic Pointers

• Does it fit within your agency’s social media 
t t ?strategy?

• What can you offer your followers?

• Try it out and read up

– foursquare.com/business/

– aboutfoursquare.com

– mashable.com/follow/topics/foursquare/
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foursquare.com/usnatarchives
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foursquare.com/ourpresidents
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foursquare.com/venue/42598
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www.archives.gov/social‐media/foursquare.html
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