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Engaging Your 
Audiences Where They 
Are

Vanessa Fox@vanessafox

http://www.flickr.com/photos/jamescridland/613445810/sizes/l/

• 82% of Americans access 
government web sites

• 44% start at a major 
search engine

“We found that search 
engines were far and away search engine

• 16% went directly to a 
site they’d been to 
before

• 4% started at a general 

engines were far and away 
the number one way that 
folks were reaching their 
destinations.”
‐‐Aaron Smith, Pew Internet

g
government site such as 
usa.gov

http://searchengineland.com/how‐do‐americans‐access‐government‐data‐search‐engines‐40783
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“Information needs to be accessible 
where people are, not just where we 
want them to go. This will be require 
a major change in how we’ve 
traditionally done business.”
‐‐Office Of Citizen Services and Communications, GSA

How Search 
Engines Work
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http://searchengineland.com/eye‐tracking‐study‐everybody‐looks‐at‐organic‐listings‐but‐most‐ignore‐paid‐ads‐on‐right‐67698
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Use The 
Language of 
Your AudienceYour Audience
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Health care bill
Health care reform
h 4872hr4872

http://radar.oreilly.com/2010/04/government‐transparency‐using.html

OpenCongress.org
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Solve the 
Searcher’s 
ProblemProblem

Google.com/insights/search

http://www.ninebyblue.com/marketing‐in‐the‐age‐of‐google/keyword‐research‐tools‐marketing‐in‐the‐age‐of‐google/
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adwords.google.com/select/KeywordToolExternal
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•FOIA stakeholders:
D hb d t t k

Focusing on Audience 
and Goals

•Dashboard to track
compliance and compare
agency to agency results.

•Citizens:
•Provide education about law and how to make a request.

•Agencies:
•Highlight good work
•Encourage competition
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Consider changing heading to:
What is the Freedom of Information Act (FOIA)?

Consider adding primary navigation:
How to make a FOIA request



3/23/2011

11

https://freekeywords.wordtracker.com/keyword‐questions/
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Think of 
accessibility:accessibility:
Provide down 
level 
experience
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http://www.justice.gov/oip/

Tips for Site 
Moves and 
ConsolidationConsolidation
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http //webcontent gov/ http://www usa gov/webcontenthttp://webcontent.gov/
HTTP/1.0 301 Moved Permanently

http://www.howto.gov/web‐content
HTTP/1.0 200 OK

http://www.usa.gov/webcontent 
HTTP/1.0 302 Moved Temporarily

http://www.usa.gov/webcontent/
HTTP/1.0 200 OK

http://www.howto.gov/web‐content
HTTP/1.0 200 OK
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•Find all copies of a page and 301 redirect all URLs to final version.

•In cases where that’s not possible, use rel=canonical.

Moving Pages or Domains

p ,

•When reasonable, change internal and external links to point to 
final version.

•When reasonable, don’t change the text substantially when you 
move domains/URLs.

•Use the Google webmaster tools “change of address” form.

http://googlewebmastercentral.blogspot.com/2008/04/best‐practices‐when‐moving‐your‐site.html
http://googlewebmastercentral.blogspot.com/2009/12/handling‐legitimate‐cross‐domain.html

•What key question/concept is the audience looking for? Make 
sure the primary words are in the title tag and heading.

•Make sure each page has a unique meta description

Quick Wins

Make sure each page has a unique meta description.

•Look for duplicate pages and 301 redirect or use rel=canonical.

•Use keyword research to make sure you are answering key 
questions and have most looked for content linked from home 
page.p g

•Ensure all text is visible with JavaScript, Flash, etc. off and use 
descriptive ALT attributes on images.

•Provide transcripts for videos, when possible and use description 
titles and captions in video.
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THANK YOU. 

Twitter.com/vanessafox


